
Curiousto know
the winners ?

Webring the best
brands to light
For its grand premiere, TopBrandscelebrates 
the strongest Luxembourg brands in 13 key 
different market sectors.



ABOUT TOPBRANDS

Å TopBrandsisa brand rankingbasedon a representativesurveyof 
Luxembourg residentsconductedby TNS Ilreswith its partnersRegie.luand 
IDP Agency.

Å Our studymeasureshow brands build strongequityby ensuringthey come 
to mindfirst and are meaningfullydifferentiated from the competition.

Å It alsoquantifies and diagnoses how consumer brand relationshipsdrive 
volume share, pricepositioningand future brand performance. It isbasedon 
Kantar'sexpert BrandDynamicsmethodology(learningsacross50,000 brands 
and more than 1 million consumer interviews).

Å This rankinggivesan accurateviewof whichbrands resonatesin the minds
and heartsof consumers- the oneswe like to call "the Top brands".

Å Findout whichbrands have been nominatedin this studyand the process
that will be usedto awardthe 13 top performingbrands.
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THREE PARTNERS

Å How do somebrands createa specialbond with their customers? How do 
they stand out from the crowd? How do they createa needthatŘƛŘƴΩǘexist
before? To celebratebrands, TNS Ilres, Regie.luand ID+P gatheredtheir
respective expertise to put togethera unique study, revealingwhichlocal 
and international brands influence Luxembourg the most.

Å As experts in the communication industryfor decades, thesethree partners
were broughttogetherby their passion for brands, their desireto learnmore 
about consumersΩ affinity and their commonobjective to learnwhat it takes
to becomea Top Brand in Luxembourg.

Å Joinus to receivethis exceptionalstudyinsight on what makesa Top Brand.
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FRAMEWORK

Å13 categories
Å168 brands nominated. Major brands presentin Luxembourg and the GreaterRegion
ÅOnline survey(November2020)
ÅAmong2000 Luxembourg residentsaged16 and over
ÅAround400 responders/sector
ÅThe nominatedbrands are assessedby usingKantar'sexpert BrandDynamics

methodology(learningsacross50,000 brands and more than 1 million consumer 
interviews).

ÅEvaluation criteria : salience, consideration, affinity, meetneeds, uniqueness, 
dynamism, price, value for money and image on a brand awarenessbasis.

ÅThe more meaningful, different and salientthe brand associations, the greatertheir
ability to drive predisposition: volume share, pricepositioningand future brand 
performance.

ÅBrandDynamicsmeasuresthe strengthand healthof brands, understandthe drivers of 
the ōǊŀƴŘΩǎequity, identify short and long-term opportunitiesto increaseequityand 
grow sales.

ÅThe surveyallowsto establisha rankingand to celebratethe strongestbrands by 
categoryin Luxembourg.

ÅThe surveyalsoenablesto isolatethe key equity components of eachnominated
brands, providesclearguidance to optimizefuture successand grow sales.
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Specialised
food retailers

Alcoholic
beverages

Food and non-alcoholic
beverages

Cultural spacesCar dealersTelecom

Tour operators-
travel Agencies

Banks
Insurance
companies

Do-it -yourself
stores (DIY)

Sport storesFurniturestores
Supermarket-
Hypermarket
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