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We bring the best
brands to light

For its grand premiereélopBrandselebrates
the strongest Luxembourg brands in 13 key
different market sectors.

Emes regie.lv




About

A TopBrandss a brandrankingbasedon arepresentativesurveyof
Luxembourgesidentsconductedby TNSIreswith its partnersRegie.luand
IDP Agency.

A Ourstudymeasureshow brandsbuild strongequity by ensuringthey come
to mindfirst and aremeaningfullydifferentiated from the competition

A It alsoquantifies and diagnoses how consumer braeldtionshipsdrive
volumeshare price positioningand future brand performance. i$ basedon
Kantar'sexpert BrandDynamicmethodology(learningsacrossc0,000 brands
and morethan 1 million consumer interviews).

A Thisrankinggivesan accurateview of whichbrandsresonatesin the minds
andheartsof consumers the oneswe like to call "the Top brands".

A Findout whichbrands have beenominatedin this studyand theprocess
that will be usedto awardthe 13 topperformingbrands.
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PARTNERS

THREE PARTNERS

A How dosomebrandscreatea specialbondwith their customer® How do
they stand outfrom the crowd? How dathey createaneedthat R A Rei€? {
before? Tocelebratebrands, TN8res Regie.lutand ID+Rjatheredtheir
respective expertise to pubgethera uniquestudy, revealingwhichlocal
and international brands influence Luxembourg thest

A As experts in the communicationdustryfor decadesthesethree partners
were broughttogether by their passion for brandgheir desireto learnmore
aboutconsumers§affinity andtheir commonobjective tolearnwhat it takes
to becomea Top Brand in Luxembourg.

A Joinus toreceivethis exceptionalstudyinsight onwhat makesa Top Brand.
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Methodology

FRAMEWORK

A 13 categories

A 168 brandsnominated Major brandgpresentin Luxembourg and th€reaterRegion

A Onlinesurvey(November2020)

A Among2000 Luxembourgesidentsaged16 and over

A Around400responderd'sector

A Thenominatedbrands areassessetdy usingKantar'sexpert BrandDynamics
methodology(learningsacrosss0,000 brands and morhian 1 million consumer
interviews). '

A Evaluatiorcriteria : salience consideration affinity, meetneeds uniqueness
dynamism price, value for money and image on a braagarenesdasis.

A The moremeaningfu) different and salientthe brand associations, thgreatertheir
ability to drive predisposition volumeshare price positioningand future brand
performance.

A BrandDynamicseasureghe strengthandhealth of brands,understandthe drivers of
the 6 NJ \édri€yadentify short and longterm opportunitiesto increaseequity and
grow sales.

A Thesurveyallowsto establisha rankingand tocelebratethe strongestbrands by
categoryin Luxembourg.

A Thesurveyalsoenablesto isolatethe keyequity components ofachnominated
brands,providesclearguidance tooptimizefuture succesandgrow sales.
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CATEGORIES
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Supermarket 3 Do-it-yourself Insurance Touroperators-
Hypermarket RUI Sl e SEs stores (DIY) companies travel Agencies
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Food and noralcoholic Alcoholic Specialised
Telecom Car dealers Culturalspaces beverages beverages food retailers
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